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COVID-19 updates
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COVID-19 SOCIAL UPDATES
Platforms prioritized COVID-19 content and education 
through COVID-19 information centers, search prompts, 
and prioritization of verifying COVID-19 experts.



COVID-19 SOCIAL UPDATES
Platforms prioritized COVID-19 content and education 
through “wear a mask” and “stay home” alerts and interactive 
features; we ensured our visuals sent the right message, too.



COVID-FRIENDLY FACEBOOK EVENTS
Ev e nts  de fa ult  to  “o nl i ne ”  but  ca n  be  cha nge d to  i n-pe rso n,  w i th  w a rni ngs .



Accessibility updates
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ALT TEXT AND CAPTION UPDATES
§ Instagram adds auto-generated captions to IGTV videos 

(but be cautious before using this)



ALT TEXT AND CAPTION UPDATES
§ Twitter improves accessibility by adding an alt text field to GIFs
§ Two new accessibility teams and automated captions coming in 2021
§ Facebook adds auto-captions to live videos
§ Updates for screen readers



DESIGNING FOR INCLUSIVITY



Facebook updates

12



NEW WAYS TO CONNECT AND SHOP

Merged inbox

Facebook Campus Facebook Shops



NEW FACEBOOK LAYOUT THAT EVERYONE HATES

§ UX closer to
mobile 
experience

§ New design 
favors groups
and events

§ FB Notes 
removed

§ Creator Studio 
app launched



Instagram updates
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REELS AND A REAL 
FRUSTRATING NEW LAYOUT
§ Instagram lauches TikTok rival, Reels, putting 

them front-and-center on the home screen 
(replacing the compose button)

§ Activity tab is replaced with the Shop tab; activity 
and compose have been moved to the top right



HIGHLIGHT THE BEST

“Pin” three strong 

comments to the 

top of your post



TESTING
NEW STORIES
FEATURES

§ No more reacting to 
reactions and having them 
take up space in your inbox

§ General vs. primary inbox and 
new desktop inbox



UPGRADED STORIES FEATURES
New templates, fonts, and capture modes

§ Interactive 
prompts

§ 18+ new font
options

§ New multi-
capture feature



Twitter updates
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NEW WAYS TO SHARE

§ MORE. STORIES.  Well…“fleets.”  
This  disappearing feature has a  
long way to go before it  comes 
anywhere near  IG Stories’  
success.  The interactive 
features are severely  lacking.

§ Embed a  Twitter  user ’s  native 
video in your  own tweet on 
mobile to retain credit  and 
native analytics,  whi le adding 
your  own narrative.

§ See replies with context  
without additional  c l icks



NEW REACTIONS



NEW DESKTOP FEATURES

Docked inbox
Quick account swap



NEW WAYS TO TRACK YOUR MENTIONS

And RTs open automatically to quote tweets 
to encourage users to add their thoughts



NEW WAYS TO SAVE AND SCHEDULE



NEW FEATURES WE WON’T USE



“HIDDEN” REPLIES



NEW FEATURES WE WON’T USE



Giphy
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FACEBOOK
ACQUIRED GIPHY



NEW GIPHY OPTIONS



NEW GIPHY OPTIONS



REMINDER: WE HAVE A GIPHY CHANNEL
T h r o u g h  o u r  V T  G i p h y c h a n n e l ,  V T  G I F s  a r e  a v a i l a b l e  i n  t h e  G I F  d a s h b o a r d s
o n  a l l  p r i m a r y  s o c i a l  m e d i a  p l a t f o r m s ,  a n d  6 0 0 +  o t h e r  p l a t f o r m s .  

S e n d  u s  v i d e o  c l i p s  t h a t  y o u  t h i n k  w o u l d  d o  w e l l  i n  t h e  V T  G i p h y l i b r a r y !



LinkedIn
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NEW WAYS TO REACT AND ENGAGE

§ MORE.STORIES.
§ First  major  redesign 

in  f ive years
§ Introduction of pol ls  

and reaction emojis



EVENTS

§ Tap into your
professional and 
alumni audience 
with LI  events

§ Apply for LI l ive
§ Improved video 

upload options 
(SRT, edit,  etc.)



Other platforms
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TIKTOK
§ Almost  banned mult iple  t imes
§ Most  app downloads in  a  quarter  ever
§ Inf i l t rat ing pop culture  and everyday l i fe
§ Snapchat copies with “Spot l ight”  and IG with  “Reels”



SPOTIFY AND YOUTUBE
§ YouTube attempts to get users to 

reconsider  their  toxic  comments.
§ We have a  Spotify  channel!  Oh,  and 

Spotify  Wrapped was stel lar  as a lways.



ADOBE SPARK
§ Updated to include over  20,000 new design assets and elements -

professional  i l lustrations,  brush tools,  new textures and overlays 
(P.S.  Canva has made a  lot  of  changes too)



Now what?
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C O N T I N U E D  
E M P H A S I S  O N  
E P H E M E R A L  
C O N T E N T

R E A D  T H E  R O O M  
A N D  K N O W  W H E N  
T O  B E  S I L E N T .

K E E P  Y O U R  E Y E  
O N  L I N K E D I N  
A N D  T I K T O K

WHAT TO 
EXPECT IN 2021

M O R E  P E R S O N A L I T Y ,  
M O R E  F A C E S ,  M O R E  
V I D E O ,  M O R E  
P O D C A S T - L I K E  A P P S ,  
M O R E  T A L K I N G  
A B O U T  W H A T  
M A T T E R S .

§ More ephemeral content
§ Stories competition
§ Strategic si lence
§ More podcast-like apps
§ More activism
§ More personality
§ Continued rise of

LinkedIn
§ TikTok trends 

transcending platforms



New Year’s resolutions
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REAQUAINT YOURSELF WITH 
THE VT SOCIAL MEDIA WEBSITE

bit.ly/registervtsocial



GIVE YOURSELF A BREAK
S e t  up  yo ur  Fa ce bo o k a nd Insta gra m  a w a y  m e ssa ge s  a nd 
o nly  re ply  dur ing  busine ss  ho urs  ( unle ss  i t  i s  a n  e m e rge ncy) .



01
A  L I T T L E  
B L U R B  O F  I N F O  
C A N S I T  I N  T H I S  
S P A C E .

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

ASK YOURSELF: 
§ Do I really need this account?

§ Have I mastered my primary accounts?

§ Can another account just help me lift up my 
content on this platform?

§ Do I have the bandwidth?

§ Does my target audience want to consume 
content from me on this platform and are 
they using it to begin with?

§ Do I even have enough of the right content 
for this platform? 

CLEAN UP YOUR ACCOUNTS

CHANNEL NOT WORKING OUT?
DON’T FEEL BAD THROWING IN THE TOWEL.



QUESTIONS?
SOCIALMEDIA-G@VT.EDU

To view this training and other social media 
trainings, visit vt.edu/social-media. 


