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W H Y ?

M a k e  s u r e  i t ’ s  a  t r u e  “ s t o r y ”  t o  k e e p  
u s e r s  e n g a g e d ,  w i t h  a  c l e a r  b e g i n n i n g ,  
m i d d l e ,  a n d  e n d .  T r y  g r a b b i n g  S t o r y  
p h o t o s  a n d  v i d e o  c l i p s  i n  r e a l  t i m e ,  b u t
c o m p o s e  t h e  s t o r y  a n d  a d d  d e t a i l s  l a t e r .

W H A T ?
D r i v e  e v e n t  
p a r t i c i p a t i o n  a n d  
l e v e l  u p  y o u r  
e n g a g e m e n t  a n d  
c o m m u n i c a t i o n s ,  
w h i l e  a l s o  
a c c o m m o d a t i n g  
m o r e  i n f o r m a t i o n  
t h a n  y o u  c a n  o n  
o t h e r  p l a t f o r m s .

H O W ?

I n s t a g r a m  S t o r i e s  
a l l o w  y o u  t o  c r e a t e  
a n d  t e l l  m o r e - i n v o l v e d  
s t o r i e s  t h a t  a r e  o n l y  
v i e w a b l e  f o r  2 4  h o u r s  
( u n l e s s  h i g h l i g h t e d ) .

THE BASICS



500+ MILLION PEOPLE 
USE INSTAGRAM 
STORIES DAILY

62% OF PEOPLE SAY 
THEY BECOME MORE 

INTERESTED IN A 
BRAND AFTER SEEING 

IT  ON STORIES

2020 stats

S O U R C E :  I N S T A G R A M



Let’s talk specs

• This is  a  9 :16  (1080 x  
1920 pixels)  platform. 
16:9  (1920 x  1080 px)  
and 1 : 1  ( 1080 x  1080 px)  
content is  accepted,  
but not preferred.

• Avoid upper left  and 
middle and bottom 
right corners so in-app 
graphics/icons don’t  
distort  your  Story s l ide.

BE AWARE OF
YOUR CLEAR SPACE



Tips & Tricks
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Tagging

• Tag relevant users to 
a l low them to easi ly  
share your  content to 
their  Story.

• Hide duplicate and 
repetit ive account 
tags and hashtags by 
swiping them off  the 
screen or  hiding them 
behind GIFs or  text .

• Showcase tags that 
you want to amplify .

HIDE YOUR MESS
& KEEP THE
ENGAGEMENT:



Brand colors

• Create and save 9:16  brand color  s l ides to 
change your  entire background color :

- Add any image to your  Story compose sl ide.

- Select  the far-r ight paintbrush 
tool  from the top.

- Select  a  color  from the bottom and tap 
and hold the color  to  access a  ful l ,  
expanded color  wheel .

- Tap anywhere on the screen and 
hold your  f inger  down to change  
the background.

DO N’T O NLY RE LY O N
THE  INCLUDE D CO LO R PA LE TTE S.
THE  E YE DRO PPE R IS  YO UR B E ST F RIE ND.



Brand colors

• To pul l  branded colors from existing
graphics in  your  camera rol l :

- Select  graphic with brand colors to  
compose,  use eyedropper tool  to  select  
desired color ,  tap and hold.

• For a  translucent background:

- Select  the middle (marker)  paintbrush;  
tap and hold on the background.

• NEW: Stories now have an “arrow” 
paintbrush,  so goodbye to s loppy
arrow drawing.

DO N’T O NLY RE LY O N
THE  INCLUDE D CO LO R PA LE TTE S.
THE  E YE DRO PPE R IS  YO UR B E ST F RIE ND.



Brand fonts

• Uti l ize free websites such 
as Canva,  Adobe Spark 
(free with Creative Cloud 
membership) ,  and other  
apps,  to  start  with a  
branded slate.

• “Modern” font is  c losest 
to VT’s  Gineso so use 
that as much as possible.

• Sometimes simple is  ok.

STA Y O N-B RA ND

ADOBE SPARK: 
GINESO

INSTAGRAM:
“MODERN”



Typography
aesthetics

AVOID PLAIN TEXT
ON BUSY IMAGES:
Instead,  uti l ize in-app 
graphic elements to 
add a backdrop. 

DON’T DO



Typography
aesthetics

SPEND QUALITY 
TIME WITH 
YOUR TEXT
Your text wil l  rarely be 
good to go as-is.  Look 
to add a text break,  re-
align,  enlarge/minimize,  
and relocate.  Unless you 
are using a solid 
background,  your text 
wil l  a lmost always need 
a backdrop.

Use punctuation marks 
as graphic elements!



Typography
aesthetics

USE THE POP-IN
TECHNIQUE
Fo l lo we rs  re m a i n  m o re  
e nga ge d w i th  the  S to r i e s  i f  
they  bui ld  upo n 
them selv es ,  so  co nsider  
do i ng  se r i e s  o f  re v e a ls  w i th  
the  im po rta nt  co ntent  yo u 
wa nt  yo ur  fo l lo wers  to  see .

( Po st  the  sa m e  pho to  
m ult i p le  t i m e s ,  wi th  
d i f fe re nt  “po p-up”  te xt  
a dded to  ea ch  a ddit io na l  
po st . )



Interactive features: Q&A

• I n t r o  a  q u e s t i o n s  
s e g m e n t  w i t h  t h e  
a n s w e r s  y o u  a l r e a d y  
h a v e  f o r  y o u r  a u d i e n c e  
a n d  u t i l i z e  t h e  s t i c k e r  
t o  s e e k  o u t  a n s w e r s  
y o u  s t i l l  n e e d  t o  
g a t h e r  f o r  t h e m .

• P r e p a r e  a n  a n s w e r  
t e m p l a t e .

• R e v i e w  a l l  q u e s t i o n s  
b e f o r e  y o u  b e g i n  
r e s p o n d i n g .

• S c r e e n s h o t  a n d  c r e a t e  
a  b a c k g r o u n d  s l i d e  
w i t h  q u e s t i o n s  t o  
a d d r e s s  m u l t i p l e  a t  
o n c e ,  a s  n e e d e d .



Interactive features: Q&A/survey

• O f f e r  e n g a g e m e n t - Q & A  
s e s s i o n s ,  b u t  y o u  s t i l l  
n e e d  a  g o a l .

• S h a r e  b a c k g r o u n d  i n f o  
o n  t h e  p r o j e c t  y o u ’ r e  
c r o w d s o u r c i n g  c o n t e n t  
f o r .

• S h o w c a s e  b e s t  a n s w e r s  
f i r s t  a n d  m i x  u p  a  v a r i e t y  
o f  r e s p o n s e s  f r o m  
v a r i o u s  u s e r s  ( m a n y  
u s e r s  w i l l  s h a r e  m u l t i p l e  
s u b m i s s i o n s ) .

• E l e v a t e  a n s w e r s  t h a t  a r e  
l i k e l y  t o  l e a d  t o  m o r e  
s u b m i s s i o n s  a n d  u t i l i z e  
c o p y  a n d  f e a t u r e s  t h a t  
w i l l  e n c o u r a g e  m o r e  t o  
p l a y  a l o n g .



Interactive features: Polls

• Av o i d  s i m ple  “ye s/no ”  po l ls
MA K E  THE M WA NT TO  PA RTICIPA TE



Interactive features: Trivia

• Pa y  c lo se  a ttent io n to  the  p la cem ent  
o f  yo ur  t r iv ia  st icke r ,  in  te rm s o f  yo ur  
ba ckgro und co nte nt .  A lso ,  a v o i d  
sha r i ng  i t  to o  c lo se  to  the  e dge  o f  the  
s l i de  w he re  use rs  m a y  ha v e  tro uble  
se le ct i ng  a n  a nsw e r .

• Test  i t  o ut  o n  m ult ip le  pho nes  ( a s  
yo u’re  a ble  to ) .

• No te  tha t  G i phy st i cke rs  p la ce d o n o r  
to o  c lo se  to  the  tr iv i a  st i cker  wi l l  be  
h i dde n o nce  po ste d/c l i cke d o n.

• Cho o se  a  h i ghly  v i sua l  ba ckgro und a nd 
a v o id  s im ple  so l id  co lo r  ba ckgro unds .

- B ui ld  o ut  te m pla te s  wi th  yo ur   
sto ck  o f  pho to s/v i de o s .



Interactive features: General engagement
Thi nk  o f  s i mp le  DIY  v i r t ual  e ng ag e me nt  i d e as  fo r  yo ur  aud i e nce  d ur i ng  CO V ID-1 9 .



Photos

Easily copy and paste 
photos from your 
camera roll  onto Story 
slides for a quick 
background/collage.



Video & Accessibility
• Curre nt ly  no  bui l t - in  a ccessibi l i ty  fe a ture s  fo r  

t ra nscr ib ing  v ideo s , so  o pe n ca pt i o ns  a re  ke y .
- Also  ca l le d  “burne d- in”  ca pt io ns
- Ca n’t  be  turne d o n/o ff
- B e ne f i ts  pe o ple  who  a re  de a f  but  no t  

tho se  who  a re  b l i nd
- B e  a wa re  o f  co lo r  co ntra st/p la ce m e nt/s i ze   

o f  te xt  a nd lo go s

• S pe cs :  9 : 16 ,  w i th  o pe n ca pt i o ns ,  s l i de s  a re  
v i e w a ble  < 15  se co nds ,  but  use rs  ca n ta p  to  pa use .

• Fo r  a  fu l l  v i de o :  F i le s  do  no t  ne e d to  be  cut  i nto  
15  seco nd c l ips  beca use  they  wi l l  ro l l  o v er  into  
the  next  s l ide ,  but  o nly  f o r  v ideo s  up  to  v ideo  o ne  
m i nute  lo ng fo r  e a ch  uplo a d.

• Insta gra m  Sto r ies  a l lo w fo r  ho r izo nta l  v ideo s ,  
where  yo u ca n a dd text  a bo v e  a nd belo w the  
v i de o ,  but  9 : 16  i s  be st-suppo rte d by  the  p la tfo rm .



Video & Accessibility
• C l i p o m a t i c ( $ 5 ) :  a l l o w s  f o r  l i v e - c a p t i o n i n g  i n  o v e r  3 0  l a n g u a g e s  a n d  a l l o w s  u s e r s  t o  

m a k e  m a n u a l  c o r r e c t i o n s  t o  t h e  a u t o - t r a n s c r i b e d  c a p t i o n s .  D o w n l o a d  i t  
h e r e : h t t p s : / / a p p s . a p p l e . c o m / u s / a p p / c l i p o m a t i c - t e x t - o n - v i d e o s / i d 1 2 6 3 0 3 2 3 1 5

• C l i p s  ( F R E E ) :  a n  a p p  f r o m  A p p l e  t h a t  a l l o w s  u s e r s  t o  r e c o r d  t h e m s e l v e s  a n d  t h e n  e d i t  
c a p t i o n s  m a n u a l l y .  D o w n l o a d  i t  h e r e :  a p p s . a p p l e . c o m / g b / a p p / c l i p s / i d 1 2 1 2 6 9 9 9 3 9

• C o n t a c t  V T  4 H e l p  w i t h  s o f t w a r e  q u e s t i o n s .

https://apps.apple.com/us/app/clipomatic-text-on-videos/id1263032315
https://apps.apple.com/gb/app/clips/id1212699939


Video: Premiere Editing



Creating
highlight covers
• Create a  9 : 16  template  in  Adobe 

Spark or  Canva.
• Add branded color  background.
• Select  icon,  change icon color ,  

center ,  resize ,  export ,  and upload to  
highl ight  cover  ( replacing the default  
f i rst  h ighl ight  photo cover) .

• 15  character  l imit  on IG  highl ight  
t it les .

- ~10  character  l imit  on the t it le   
that  appears  on your  publ ic  page 
before  being cut  off  with  “…”

• Sl ides removed before  the 24-hour  
period can’t  be  added to  a  highl ight .

• Regardless  of  when they’re  added to  
a  highl ight ,  s l ides  wi l l  be  added in  
the  order  they were  posted.



GIFs
• Easi ly  upload ful l -s ize  GIFs  to  

Stories  by  select ing “share  to  
Instagram Story”  in
the Giphy app.

• Find Virginia  Tech Giphy
st ickers  to  use  by  searching 
#VirginiaTech and other  VT 
brand key words.

• Create your  own st ickers :  must  
be  exported with  at  least  20% 
transparent  pixe ls  (no sol id  
backgrounds) ,  be  500-600 
pixels ,  with  even height  and 
width,  and set  to  forever  loop.

• Think about  the impl ied 
meaning behind the GIFs  
you’re  select ing.



AR filters & URLs

• 10,000 fol lowers must be gained before 
unlocking the “swipe up” feature that 
a l lows you to include URLs in  your  Story 
posts.

- However,  you can explore free 
websites/apps to accommodate URLs
on your  page.

- (Please reach out to VT IT/4HELP for  
more on approved software.)

• AR fi lters  are free to upload!



Analytics

• You want  to  pay attention to  
shares,  profi le  v is its ,  fo l lows,  
and “tap backs”  for  posit ive  
measurement .  (For  those who 
have URL l inking capabi l it ies ,  
pay  attention to  your  l ink  
c l icks  too.)

• “Next  story”  and “exited”  are  
a lso  valuable  negative  
feedback to  consider .

• Your in-feed posts  can be 
shared to  other  users ’  Stories  
i f  you turn on this  sett ing,  but  
Story  s l ides  can only  be  shared 
by users  you have tagged.
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Takeaways
1 . Don’t  take the easy  way out :  Spend t ime with  

the Stories  and its  features…seriously .

2 .Be strategic :  Don’t  t reat  your  Stories  feed 
l ike  a  dumping ground for  junk content  and 
start  pr iorit iz ing this  p latform with  over  500 
mil l ion dai ly  users .

3 .Use the interact ive  features  and analyt ics  to  
your  advantage:  L isten to  what  your  users  are  
asking for  and pay attention to  what  they’re  
responding to .

4.Experiment  and engage:  Don’t  be  a l l  business  
(under  non-COVID c ircumstances) .  Engage 
your  audience with  l ight  content  so  they’ l l  be  
a  captive  audience when you have heavier  
messages to  push out .

5 . Instagram has a  lot  of  work to  do on Stories ’     
accessibi l i ty .



Questions
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