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REVIEW VT SOCIAL MEDIA POLICY & WEBSITE

Why do we have a policy? Policy No. 1030: policies.vt.edu/social-media-policy2.pdf

§ To support social media with the preservation and protection of Virginia Tech’s brand identity, integrity, and reputation, allowing 
University Relations to shut down non-compliant accounts more readily.

§ To ensure compliance with VT policies, applicable state and federal laws and regulations, and the Virginia Tech Principles of
Community, among all social managers across campus.

Why do we have a website? vt.edu/social-media
§ To offer social media support and guidance and maintain consistent and aligned external, digital communications to a wide 

audience from Virginia Tech.

What’s in the website?

§ Overview of best practices covered here, with relevant resources and step-by-step instructions and downloadable guides, and 
access to the campus-wide social media managers Google Group for on-going discussions and sharing of knowledge about social 
and emerging technologies.

§ University master brand and style requirements, including downloadable visual asset templates.

vt.edu/social-media

https://policies.vt.edu/social-media-policy2.pdf
https://vt.edu/social-media


General Best Practices

3



Hashtags Tagging

HASHTAG USE AND TAGGING

● Fit within your post narrative when possible and tag at the end 

of a post, if you must. 

● Use to amplify posts, tap into conversations and/or aggregate 

groups of posts to look back to later.

● Avoid excessive use and do your research.

● Capitalize each word to prevent confusion.

● Hashtag #Hokies and #VirginiaTech but be cautious when 

tagging on other words/creating new “brand” hashtags. 

● Fit within your post narrative when possible and tag at the end of a 

post in a “cc” manner, if you must. 

● Use to amplify accounts, when applicable.

● Avoid excessive use.

● Verify and double-check the account you’re tagging in to see if it’s 

correct or if an account exists.



HASHTAGS: BRAND HASHTAGS

Know our main brand hashtags and their intended use. Don’t deviate too much or alter them.
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HASHTAGS

DO DON’T 
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TAGGING OTHER ACCOUNTS

DO DON’T 



CONTENT CREATION: COPYWRITING

8

DO DON’T 

Don’t just pull the headlines of stories to use as your post copy.



S O C I A L  M E D I A  
P O L I C Y  A N D  
B E S T  
P R A C T I C E S

§ “The university authorizes the creation and use of 
university social media accounts, provided their use is 
professional, protects the reputation and brand of the 
university, aligns with university priorities, and 
complies with other Virginia Tech policies and 
applicable state and federal laws and regulations, and 
is guided by the Virginia Tech Principles of Community.” 

§ Policy Section 2.2.4 — Business and Personal Use of 
Social Media
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A  L I T T L E  
B L U R B  O F  I N F O  
C A N S I T  I N  T H I S  
S P A C E .

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

HOUSE RULES FOR PROFESSIONAL ACCOUNTS
H a v e  c o m m e n t i n g  g u i d e l i n e s  v i s i b l e  o n  y o u r  F a c e b o o k  b u s i n e s s  p a g e ,  a n d  y o u  c a n  
a l s o  p o i n t  u s e r s  t o  v t . e d u / s o c i a l - m e d i a



By having a social media account that indicates you work at or attend Virginia Tech, or if you run an 
account for your unit, you may be perceived as being a spokesperson for Virginia Tech. It is essential 
that you do not speak for Virginia Tech, the institution, but that you represent your unit or role at the 
university accurately. To mitigate any potential issues, be mindful of the following:

§ Keep personal accounts separate from your role at Virginia Tech when possible. If there is 
overlap, ensure your personal views are not viewed as official Commonwealth of Virginia 
communications. (You may include a disclaimer in your About section, but users still have a 
hard time separating the two.)

§ Stick to your area of professional expertise.

§ Double-check that what you’re posting is accurate. When in doubt, don’t post or ask for help.

§ Questions/comments that are related to a news story or press release should be referred 
to @vtnews on Twitter and/or the Media Relations Director of University Relations: 
vtnews.vt.edu/contact

ROLES, RESPONSIBILITIES, & EXPECTATIONS

A s k  y o u r s e l f :  “ I s  m y  p e r s o n a l  p a g e  r e a l l y  m o r e  o f  a  b u s i n e s s / u n i v e r s i t y - a f f i l i a t e d  a c c o u n t ? ”

https://www.twitter.com/vtnews
http://vtnews.vt.edu/contact.html
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

WE SHOULD 
PROBABLY 
CLARIFY THAT 
WE ARE NOT 
LAWYERS

BEFORE WE GET TO THE GOOD STUFF



Why does  your  
personal   socia l  
media  act iv i ty  
matter?

§ Is sometimes the first impression of you for 
employers, potential partners, etc.

§ You can’t take it back — the internet is forever

§ Nothing is private 

§ Anonymity can be skirted

§ Improper use can cause you to miss out on 
opportunities without you ever knowing

§ Proper use can help your future endeavors
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

The First 
Amendment
T h e  B i l l  o f  R i g h t s  o f  
t h e  U n i t e d  S t a t e s  o f  
A m e r i c a ,  1 7 9 1

Congress shall make no law respecting an 
establishment of religion, or prohibiting the 
free exercise thereof; or abridging the freedom 
of speech, or of the press; or the right of the 
people peaceably to assemble, and to petition 
the government for a redress of grievances.
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

Why does  
this  matter?

Freedom of Speech is the right of 
people to express their opinions 
publicly without governmental 
interference, with notable exceptions.
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elit, sed diam nonummy nibh euismod tincidunt ut
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Freedom 
of  speech 
inc ludes  
the r ight :

● Not to speak (specifically, the right not to salute the flag). 
West Virginia Board of Education v. Barnette, 319 U.S. 624 
(1943).

● Of students to wear black armbands to school to protest a 
war (“Students do not shed their constitutional rights at the 
schoolhouse gate.”). Tinker v. Des Moines, 393 U.S. 503 
(1969).

● To use certain offensive words and phrases to convey 
political messages. Cohen v. California, 403 U.S. 15 (1971).

● To engage in symbolic speech, (e.g., burning the flag in 
protest). Texas v. Johnson, 491 U.S. 397 (1989); United 
States v. Eichman, 496 U.S. 310 (1990).
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laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing
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laoreet

Freedom 
of  speech 
does  not
inc lude 
the r ight :

● To incite actions that would harm others (e.g., “[S]hout[ing] ‘fire’ in a crowded 
theater.”). Schenck v. United States, 249 U.S. 47 (1919).

● To make or distribute obscene materials. Roth v. United States, 354 U.S. 476 (1957).

● To burn draft cards as an anti-war protest. United States v. O’Brien, 391 U.S. 367 
(1968).

● To permit students to print articles in a school newspaper over the objections of the 
school administration.  Hazelwood School District v. Kuhlmeier, 484 U.S. 260 (1988).

● Of students to make an obscene speech at a school-sponsored event. Bethel School 
District #43 v. Fraser, 478 U.S. 675 (1986).

● Of students to advocate illegal drug use at a school-sponsored event. Morse v. 
Frederick, U.S. (2007).
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

The First 
Amendment
S o ,  I  c a n  p r e t t y  
m u c h  s a y  w h a t  
I  w a n t ,  r i g h t ?

Um…sorta

Just because you can say what you want 
(with notable exceptions) and not be 
arrested by the government, it doesn’t 
save you from real-life consequences.



What  does  
this  mean?

The First Amendment does not protect you from:

§ Criticism

§ Shame/mockery

§ Loss of privacy/anonymity

§ Professional and academic consequences

The laws protecting the free speech of private 
employees vary from state to state, aside from 
specifically protected speech like labor organizing.
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut
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elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

It’s complicated

LITERALLY 
EVERYONE

HAVING A CLEAN SOCIAL MEDIA 
PRESENCE AND PARTICIPATING IN 
POSITIVE, RESPECTFUL ONLINE 
CONVERSATIONS WITH OTHERS

TWEETING OBSCENITIES AND HOPING 
THAT YOU’RE COVERED BY FREEDOM OF 
SPEECH AND ACADEMIC FREEDOM

ACADEMIC FREEDOM
vs. 
FREE SPEECH

PUBLIC 
vs. 
PRIVATE UNIVERSITIES



CASE STUDIES



“Can this get me fired?”

22



F e b r u a r y  2 0 1 5

A s  s h e  m a d e  t h e  l o n g  j o u r n e y  f r o m  
N e w  Y o r k  t o  S o u t h  A f r i c a ,  t o  v i s i t  
f a m i l y  d u r i n g  t h e  h o l i d a y s  i n  2 0 1 3 ,  P R  
p r o f e s s i o n a l  J u s t i n e  S a c c o ,  3 0  y e a r s  
o l d  a n d  t h e  s e n i o r  d i r e c t o r  o f  
c o r p o r a t e  c o m m u n i c a t i o n s  a t  I A C ,  
b e g a n  t w e e t i n g  a c e r b i c  l i t t l e  j o k e s  
a b o u t  t h e  i n d i g n i t i e s  o f  t r a v e l .  

B y  t h e  t i m e  S a c c o  h a d  t o u c h e d  d o w n ,  
t e n s  o f  t h o u s a n d s  o f  a n g r y  t w e e t s  h a d  
b e e n  s e n t  i n  r e s p o n s e  t o  h e r  j o k e .

#HasJustineLandedYet
NYT: How One Stupid Tweet Ruined Justine Sacco’s  Life

https://www.nytimes.com/2015/02/15/magazine/how-one-stupid-tweet-ruined-justine-saccos-life.html


T h e  U n i v e r s i t y  o f  T a m p a :
A u g u s t  2 0 1 7You can’t say that

#FireKenStorey



A u g u s t  2 0 1 8Employers care about your 
social media etiquette 
T w e e t  c o s t s  u s e r  h e r  N A S A  i n t e r n s h i p ,  
a f t e r  a  c r u d e  i n t e r a c t i o n  w i t h  
M e m b e r  o f  t h e  N a t i o n a l  S p a c e  C o u n c i l



What happens in the classroom 
does not stay in the classroom

U n i v e r s i t y  o f  T e n n e s s e e :  
M a r c h  2 0 1 9

A  f o r m e r  U T  s o c i o l o g y  p r o f e s s o r w a s  f i r e d  f o r F a c e b o o k g r o u p c o m m e n t s i n r e s p o n s e
t o a  s t u d e n t  d i s a g r e e i n g  w i t h  h e r r e s e a r c h . S h o r t l y  a f t e r ,  t h e  p r o f e s s o r  w a s  a r r e s t e d  
a n d  c h a r g e d  w i t h  a s s a u l t  a f t e r  c o n f r o n t i n g  h e r  f o r m e r  s t u d e n t  i n  a  s u p e r m a r k e t .



“But I’m tenured”

27



U n i v e r s i t y  o f  N e w  M e x i c o :
J u n e  2 0 1 3“This is research”

A psychology professor  causes angry  Internet  
uproar  after  sending out  fat-shaming Twitter  post  
that  he  c laims was for  “research purposes.”
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

Free speech ≠ free from consequences 

A s  a  r e s u l t ,  t h i s  U N M  p r o f e s s o r :
§ H a d  t o  w o r k  w i t h  t h e  f a c u l t y  c o - a d v i s e r s  o f  t h e  

p s y c h o l o g y  d e p a r t m e n t ’ s  d i v e r s i t y  
o r g a n i z a t i o n  t o  d e v e l o p  a  p l a n  f o r  s e n s i t i v i t y  
t r a i n i n g  o n  o b e s i t y  ( f o r  h i m s e l f  t o  u n d e r g o ) .

§ W a s  a s s i g n e d  a  f a c u l t y  m e n t o r  f o r  t h r e e  y e a r s  
t o  m e e t  w i t h  o n  a  r e g u l a r  b a s i s  t o  d i s c u s s  
p o t e n t i a l  p r o b l e m s .

§ H a d  h i s  w o r k  m o n i t o r e d  b y  t h e  c h a i r  o f  t h e  
d e p a r t m e n t .

§ I s s u e d  a n  a p o l o g y  t o  t h e  d e p a r t m e n t  a n d  h i s  
c o l l e a g u e s  f o r  h i s  b e h a v i o r .

§ C o u l d  n o t  s e r v e  o n  a n y  c o m m i t t e e  i n v o l v i n g  
t h e  a d m i s s i o n  o f  g r a d u a t e  s t u d e n t s  t o  t h e  
p s y c h o l o g y  d e p a r t m e n t  f o r  t h e  d u r a t i o n  o f  h i s  
t i m e  a t  t h e  u n i v e r s i t y .



F r e s n o  S t a t e  U n i v e r s i t y :
A p r i l  2 0 1 8

" H e r  c o m m e n t s ,  a l t h o u g h  d i s g r a c e f u l ,  a r e  p r o t e c t e d  f r e e  s p e e c h  u n d e r  t h e  F i r s t  A m e n d m e n t  o f  
t h e  U . S .  C o n s t i t u t i o n .  A d d i t i o n a l l y ,  a l t h o u g h  P r o f e s s o r  J a r r a r u s e d  t e n u r e  t o  d e f e n d  h e r  
b e h a v i o r ,  t h i s  p r i v a t e  a c t i o n  i s  a n  i s s u e  o f  f r e e  s p e e c h  a n d  n o t  r e l a t e d  t o  h e r  j o b  o r  t e n u r e .  
T h e r e f o r e ,  t h e  u n i v e r s i t y  d o e s  n o t  h a v e  j u s t i f i c a t i o n  t o  s u p p o r t  t a k i n g  a n y  d i s c i p l i n a r y  a c t i o n . ”

That’s protected
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

Free speech ≠ free from consequences 

A s  a  r e s u l t ,  t h i s  F r e s n o  S t a t e  p r o f e s s o r :
§ L o s t  r e s p e c t  f r o m  t h e  u n i v e r s i t y
§ T o o k  a  T w i t t e r  h i a t u s  a n d  m a d e  h e r  

a c c o u n t  p r i v a t e

Fresno State  president  wrote  in  a  
statement:  “Jarrar 's conduct  was 
‘ insensit ive ,  inappropriate,  and an 
embarrassment to  the  university . ’”



“But I work here”

32



N C  S t a t e :
A u g u s t  2 0 1 9Keep politics out of it

Vice Chancel lor  resigns after  complaints  from 
conservat ive  groups about  his  comments on socia l  media



V i r g i n i a  T e c h :  
A u g u s t  2 0 1 9

Your private conversations aren’t private



U n i v e r s i t y  o f  H o u s t o n :
J a n u a r y  2 0 1 8All roads lead to social

P r o f e s s o r ' s  e m a i l  a t  U  o f  H o u s t o n  a b o u t  
b o d y  o d o r ,  r e f e r e n c i n g  s o m e  c u l t u r e s ,  
r a i s e s  c o n c e r n s  a b o u t  h o w  t o  b r o a c h  
t h i s  d e l i c a t e  t o p i c ,  i f  a t  a l l .



V i r g i n i a  T e c h :  
J u n e  2 0 1 8You can’t do that

You may be entrepreneurial, but before putting something 
out on social media, consider if your activities are:

§ Legal on campus

§ In violation of research grant parameters

§ Endangering the reputation of your college and 
associated faculty members 



“But I’m a student”

37



H a r v a r d  U n i v e r s i t y :  
J u n e  2 0 1 7

NPR: Harvard Rescinds 
Admission Of 10 Students Over 
Obscene Facebook Messages

Students traded sexually  
explicit memes and messages 
that sometimes targeted 
minority groups in a private 
Facebook group chat, in an
effort to “gain access” to a
more popular meme group.

Memes are no joke

https://www.npr.org/sections/ed/2017/06/06/531591202/harvard-rescinds-admission-of-10-students-over-obscene-facebook-messages


H a r v a r d  U n i v e r s i t y :
J u n e  2 0 1 9

Parkland shooting survivor ’s  Harvard acceptance is  rescinded after  
previous tweets  inc luding racia l  s lurs  resurface.

No takebacks



Think before you post
U n i v e r s i t y  o f  M i s s o u r i :  A p r i l  2 0 1 3V i r g i n i a  T e c h :  A u g u s t  2 0 1 9



How to be a good online 
citizen and protect your future

41
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

BE DIGITALLY LITERATE

Digital  l i teracy is  “the 
abi l ity  to  use information 
and communication 
technologies to f ind,  
evaluate,  create,  and 
communicate information,  
requir ing both cognitive 
and technical  ski l ls ,”  as  
defined by the ALA.
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

POSITION YOURSELF 
FOR SUCCESS

§ Put  o n a  m a rketer ’s  ha t  when wr it ing  so m ething  fo r  publ ic  co nsum ptio n.
§ Keep yo ur  a udiences  ta i lo red a nd na rro w ( i .e .  ut i l i ze  Fa cebo o k l i sts)
§ Co nsi de r  a  pr i v a te  a cco unt  o r  a n  a cco unt  w i th  a  “no  stude nt  zo ne ”  

( pro te ct  yo ur  tw e e ts  a nd Insta gra m  po sts  to  e nsure  yo u kno w  w ho ’s  
fo l lo wing yo u) .

§ G o  thro ugh yo ur  so ci a l  h i sto ry  a nd re m o v e  a nythi ng  que st i o na ble .
§ AND ALWAY S  — think  bef o re  yo u po st .
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A  L I T T L E  
B L U R B  O F  I N F O  
C A N S I T  I N  T H I S  
S P A C E .

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

BE RESPONSIBLE
§ Do  no t  spe a k  a s  the  uni v e rs i ty .
§ Do n’t  po st  a nythi ng  tha t  yo u w o uldn’t  w a nt  

future  e m plo ye rs  a nd o the r  co wo rke rs  o r  
supe rv i so rs  to  re a d.  

§ B e  a wa re  o f  i nte rne t  sa fe ty ,  such  a s  sha r i ng  
pe rso na l  i nfo rm a ti o n w i th  o the rs .  

§ Kno w ho w so cia l  m edia  a lgo r i thm s sha re  yo ur  
pe rso na l  i nte re sts .

§ Do  no t  e nga ge  i n  cybe rbul ly i ng ,  t ro l l i ng ,  o r  o the r  
a ct iv i t ies  tha t  m a y  ca use  ha rm  to  o thers  o nl ine .

§ R e gula r ly  a udit  yo ur  o nl ine  perso na s  to  see  i f  
they  ref lect  w ho  yo u a re  a nd m a ke  sure  tha t  the y  
po si t i v e ly  re f le ct  yo u.  

§ Alw a ys  re fe r  to  the  VT  ha ndbo o k a nd uni v e rs i ty  
po l i c i e s .   Co nta ct so ci a lm e di a -g@v t .e du if  yo u 
ha v e  a ny  VT so ci a l m e di a  que st i o ns .

mailto:socialmedia-g@vt.edu


01
A  L I T T L E  
B L U R B  O F  I N F O  
C A N S I T  I N  T H I S  
S P A C E .

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet

OR…JUST AVOID SOCIAL MEDIA ALTOGETHER

ASK YOURSELF: 
“DO I NEED 
REALLY NEED 
THIS ACCOUNT?” 



QUESTIONS?
SOCIALMEDIA-G@VT.EDU


