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Accessibility Resources at VT
T h e  m i s s i o n  o f  A c c e s s i b l e  T e c h n o l o g i e s  i s  t o  p r o m o t e  t h e  
u s e  o f  t e a c h i n g  a n d  l e a r n i n g  s t r a t e g i e s ,  c o m m u n i c a t i o n s  
p r a c t i c e s ,  t e c h n o l o g i e s ,  a n d  t e c h n o l o g y  s t a n d a r d s  t h a t  
e n a b l e  e v e r y o n e  i n  o u r  u n i v e r s i t y  c o m m u n i t y ,  r e g a r d l e s s  
o f  d i s a b i l i t y  s t a t u s ,  t o  l e a r n  a n d  w o r k .

• Accessible  Technologies works with  ADA & Accessibi l ity  
Services and Services for  Students with  Disabi l it ies  (SSD)  and is  a  a  
group within Technology-enhanced Learning and Onl ine  
Strategies (TLOS),  a  unit  of  the Division of  Information Technology.

• They manage the  Assist ive  Technology Services in  Newman Library ,  
Inclusive  Media  Services,  Teaching and Outreach activit ies,  and Web 
Accessibi l ity  consult ing and testing services.

assist .vt .edu

http://www.tlos.vt.edu/
https://it.vt.edu/


Accessibility Laws

R E V I E W :

V i r g i n i a  T e c h  i s  c o m m i t t e d  t o  p r o v i d i n g  e q u a l  
a c c e s s  t o  i n f o r m a t i o n ,  p r o g r a m s ,  a n d  a c t i v i t i e s  
d e l i v e r e d  t h r o u g h  i t s  o f f i c i a l  d i g i t a l  r e s o u r c e s .

• T h e  A m e r i c a n s  w i t h  D i s a b i l i t i e s  A c t : I n  a d d i t i o n  t o  p h y s i c a l  a c c e s s i b i l i t y ,  t h e A D A  m a n d a t e s  
p r o g r a m m a t i c  a c c e s s i b i l i t y  i n c l u d i n g  e l e c t r o n i c  m e d i a  a n d  w e b  p a g e s .

• S e c t i o n  5 0 4  o f  t h e  R e h a b i l i t a t i o n  A c t  o f  1 9 7 3 :  P r o h i b i t s  p r o g r a m s  a n d  a c t i v i t i e s  r e c e i v i n g  
F e d e r a l  f i n a n c i a l  a s s i s t a n c e  f r o m  d i s c r i m i n a t i n g  a g a i n s t  i n d i v i d u a l s  w i t h  d i s a b i l i t i e s .

• S e c t i o n  5 0 8  o f  t h e  R e h a b i l i t a t i o n  A c t  o f  1 9 7 3 :  D e f i n e s  r e q u i r e m e n t s  f o r  i n f o r m a t i o n  t e c h n o l o g y  
a c c e s s i b i l i t y  ( i n c l u d i n g ,  b u t  n o t  l i m i t e d  t o ,  w e b  a c c e s s i b i l i t y )  f o r  F e d e r a l  a g e n c i e s  a n d  t h o s e  
r e c e i v i n g  f e d e r a l  f u n d s .

• T h e  C o m m o n w e a l t h  o f  V i r g i n i a ' s  I n f o r m a t i o n  T e c h n o l o g y  A c c e s s  A c t :  R e q u i r e s  p u b l i c  i n s t i t u t i o n s  
o f  h i g h e r  e d u c a t i o n  t o  e n s u r e  I T  e q u i p m e n t  a n d  s o f t w a r e  b e  u s a b l e  w i t h o u t  r e q u i r i n g  s i g h t .

• T i t l e  I I  o f  t h e  A m e r i c a n s  w i t h  D i s a b i l i t i e s  A c t :  R e q u i r e s  s t a t e  a n d  l o c a l  g o v e r n m e n t s  t o  p r o v i d e  
i n d i v i d u a l s  w i t h  d i s a b i l i t i e s  e q u a l  a c c e s s  t o  t h e i r  p r o g r a m s ,  s e r v i c e s ,  a n d  a c t i v i t i e s .

• W e b  C o n t e n t  A c c e s s i b i l i t y  G u i d e l i n e s  ( W C A G )  2 . 0 a n d  2 . 1 :  T h e  p r i m a r y  i n t e r n a t i o n a l  s t a n d a r d  f o r  
w e b  a c c e s s i b i l i t y .

• V i r g i n i a  T e c h  P o l i c y  N o .  7 2 1 5 ,  R e v . :  1 :  U n i v e r s i t y  p o l i c y ,  w h i c h  s t a t e s  W e b  C o n s o r t i u m  ( W 3 C )  i s  a n  
i n t e r n a t i o n a l  o r g a n i z a t i o n  t h a t  d e v e l o p s  i n t e r - o p e r a b l e  t e c h n o l o g i e s  ( t e c h n o l o g i e s  t h a t  c a n  
c o m m u n i c a t e  w i t h  e a c h  o t h e r ) ,  e . g . ,  s p e c i f i c a t i o n s ,  g u i d e l i n e s ,  s o f t w a r e ,  a n d  t o o l s ,  t o  l e a d  t h e  
W e b  t o  i t s  f u l l  p o t e n t i a l .  W 3 C  i s  a  f o r u m  o f  i n f o r m a t i o n ,  c o m m e r c e ,  c o m m u n i c a t i o n ,  a n d  
c o l l e c t i v e  u n d e r s t a n d i n g .

• M O R E :  h t t p s : / / w w w . 3 p l a y m e d i a . c o m / r e s o u r c e s / a c c e s s i b i l i t y - l a w s

https://www.law.cornell.edu/uscode/text/29/794
https://www.gsa.gov/about-us/organization/office-of-the-chief-information-officer/office-of-enterprise-solutions/gsa-section-508-and-accessibility
https://law.lis.virginia.gov/vacodepopularnames/information-technology-access-act/
https://www.ada.gov/ada_title_II.htm
https://www.w3.org/TR/WCAG20/
http://www.policies.vt.edu/7215.pdf
https://www.3playmedia.com/resources/accessibility-laws


W H AT,  W H Y,  
&  H O W

P L AT F O R M  
F E AT U R E S H A C K S TA K E AWAY S

What we will cover

H o w  t o  m a k e  
y o u r  c o n t e n t  
m o r e  a c c e s s i b l e ,  
d e s p i t e  s o c i a l  
m e d i a  p l a t f o r m  
o b s t a c l e s .

H o w  t o  m a k e  
t h e  f u t u r e  m o r e  
a c c e s s i b l e .

W h a t ’ s  a v a i l a b l e ,  
w h a t ’ s  l a c k i n g ,  a n d  
b e s t  p r a c t i c e s  f o r  
a l t  t e x t ,  i m a g e  
d e s c r i p t i o n s ,  
c a p t i o n i n g ,  a n d  
g r a p h i c  d e s i g n .

W h a t  a c c e s s i b i l i t y  
m e a n s ,  w h y  i t ’ s  
i m p o r t a n t ,  a n d  
h o w  c o n t e n t  i s  
a c c e s s e d .



What is Accessibility?
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D I S A B I L I T Y :

A C C E S S I B L E :

A  s i t e ,  f a c i l i t y ,  w o r k  
e n v i r o n m e n t ,  s e r v i c e ,  
o r  p r o g r a m  t h a t  i s  
e a s y  t o  a p p r o a c h ,  
e n t e r ,  o p e r a t e ,  
p a r t i c i p a t e  i n ,  a n d / o r  
u s e  s a f e l y  a n d  w i t h  
d i g n i t y  b y  a  p e r s o n  
w i t h  a  d i s a b i l i t y .

KEY 
TERMS

A C C E S S I B I L I T Y :
R e f e r s  t o  t h e  u n i v e r s i t y  
o b j e c t i v e  t h a t  e v e r y o n e  w i t h i n  
t h e  u n i v e r s i t y  c o m m u n i t y ,  
r e g a r d l e s s  o f  p h y s i c a l  o r  
t e c h n o l o g i c a l  r e a d i n e s s ,  w i l l  
h a v e  t h e  o p p o r t u n i t y  f o r  
a p p r o p r i a t e  a c c e s s  t o  
i n f o r m a t i o n  t e c h n o l o g y .  

T h e  t e r m  " d i s a b i l i t y "  m e a n s ,  w i t h  
r e s p e c t  t o  a n  i n d i v i d u a l  ( A )  a  
p h y s i c a l  o r  m e n t a l  i m p a i r m e n t  t h a t  
s u b s t a n t i a l l y  l i m i t s  o n e  o r  m o r e  
m a j o r  l i f e  a c t i v i t i e s  o f  s u c h  
i n d i v i d u a l ;  ( B )  a  r e c o r d  o f  s u c h  a n  
i m p a i r m e n t ;  o r  ( C )  b e i n g  r e g a r d e d  
a s  h a v i n g  s u c h  a n  i m p a i r m e n t .

A S S I S T I V E  
T E C H N O L O G Y :
A n y  i t e m ,  p i e c e  o f  
e q u i p m e n t ,  o r  p r o d u c t  
s y s t e m ,  w h e t h e r  
a c q u i r e d  c o m m e r c i a l l y ,  
m o d i f i e d ,  o r  c u s t o m i z e d ,  
t h a t  i s  u s e d  t o  i n c r e a s e ,  
m a i n t a i n ,  o r  i m p r o v e  
f u n c t i o n a l  c a p a b i l i t i e s  
o f  i n d i v i d u a l s  w i t h  
d i s a b i l i t i e s .  



The 
Problem

• ( N o  o f f i c i a l l y  a d o p t e d  
g u i d e l i n e s ) .

• C a n ’ t  e d i t  c o d e  t o  m e e t
a c c e s s i b i l i t y  n e e d s .

Web Content
• G u i d a n c e  a n d  

s t r u c t u r e  t h r o u g h  
l a w s  a n d  W e b  C o n t e n t  
A c c e s s i b i l i t y  
G u i d e l i n e s  ( W C A G )  
2 . 0  +  2 . 1 .

• C a n  e d i t  c o d e  t o  m e e t  
a c c e s s i b i l i t y  n e e d s .

Social Media

THERE ARE 
NO RULES L



S o m e  o f  t h e  m o s t  
p o p u l a r  s o c i a l  m e d i a  
f e a t u r e s  a r e  t h e  l e a s t  
a c c e s s i b l e .

§ S o c i a l  V i d e o
§ G I F s
§ M e m e s



How does a person with a 
disability access social media?
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Assistive Technology 
& How it Works
A n y  d e v i c e  t h a t  h e l p s  a  p e r s o n  l i v i n g  w i t h  a  
d i s a b i l i t y  c o m p l e t e  a n  e v e r y d a y  t a s k .

S o  i n  t h i s  c a s e ,  h o w  s o m e o n e  w i t h  a  h e a r i n g  
o r  v i s u a l  i m p a i r m e n t  a c c e s s e s  c o n t e n t .

Take a  second to think about 
your social  media t imelines.  

I f  you couldn’t  see the images,  
would anything make any sense? 

Probably not.  That’s  where 
screen readers come in.



Assistive Technology: Options
S c r e e n  r e a d e r s

• VoiceOver:
Apple (comes installed) 
*Ask Siri*

• TalkBack: 
Android (comes installed) 
*Ask Google*

• JAWS: Windows Desktop

• ChromeVox: 
Google Chrome 
browser extension

Apple Android



Image Descriptions/Alt Text

13



Image Descriptions & Alt Text
I m a g e  d e s c r i p t i o n s  =  s o c i a l  m e d i a  v e r s i o n  o f  a l t  t e x t

R e a s o n i n g :  S o m e  s o c i a l  m e d i a  p l a t f o r m s  d o n ’ t  h a v e  a  p l a c e  t o  
e n t e r  a l t - t e x t ,  s o  w e  h a v e  t o  i m p l e m e n t  w o r k  a r o u n d s  ( w i t h i n  
t h e  c o n t e x t  o r  s u r r o u n d i n g s  o f  t h e  i m a g e  i t s e l f . )

P u r p o s e :  T o  p r o v i d e  c o n t e x t  a n d  e q u a l  a c c e s s  t o  y o u r  c o n t e n t .  

A l t e r n a t i v e  t e x t ,  o r  a l t  t e x t ,  p r o v i d e s  a  t e x t u a l  a l t e r n a t i v e  t o  n o n - t e x t  c o n t e n t .

A s k  y o u r s e l f :  D o e s  t h i s  p r o v i d e  a c c e s s  t o  p r o g r a m s ,  
a c t i v i t i e s  o r  s e r v i c e s  a t  y o u r  s c h o o l ?



N o t e :
• A P  s t y l e  i s  n o t  p r e f e r r e d  w i t h  a s s i s t i v e  t e c h n o l o g y .  

P e r i o d s  a d d  l o n g  p a u s e s  ( t h i n k  a m ,  i n s t e a d  o f  a . m .  
a t  t i m e s ) .

• E m o j i s  a r e  t a k e n  l i t e r a l l y ,  s o  i n c l u d e  t h e  w o r d  t o o .

Best Practices:
Image Descriptions 
& Screen Readers

W h a t  t o  d o :
• U s e  C a m e l  C a s e  ( # L e t s G o H o k i e s ,  # V i r g i n i a T e c h ) .
W h y ?
• I f  n o t ,  s c r e e n  r e a d e r s  w i l l  r u n  t h e  w o r d s  t o g e t h e r .
N o t e :
• I n s t a g r a m  w i l l  f o r c e  e v e r y t h i n g  b a c k  t o  a l l  l o w e r c a s e .

W h a t  t o  d o :
• A v o i d  u s i n g  a c r o n y m s  o r  s p e l l  o u t  w h e n e v e r  p o s s i b l e .
W h y ?
• I f  u n d e r  f o u r  c h a r a c t e r s ,  t h e  s c r e e n  r e a d e r  d o e s n ’ t  r e a d  

i t  a s  s e p a r a t e  l e t t e r s ,  i t ’ s  r e a d  a s  a  t y p i c a l  E n g l i s h  w o r d .  
N o t e :
• U s e  d a s h e s  o r  s p a c e s  w h e n  w r i t i n g  i m a g e  d e s c r i p t i o n s  t o  

e f f e c t i v e l y  c o m m u n i c a t e  o r  u s e  a  d i f f e r e n t  w a y  t o  
c o n v e y  t h e  i n f o r m a t i o n .  



Best Practices: 
Image Descriptions 
& Screen Readers

Wh at  t o  d o :
• S i nce  m o st  p la tfo rm s a re n’t  a cce ssi b le ,  

inc lude  a  l ink  to  a n  a ccessib le  we bsite  w i th  
m o re  i nfo rm a ti o n a nd use  sho rt ,  co nci se  l i nks .  

Wh y?
• These  a re  less  l ike ly  to  f rustra te  screen rea der  

use rs  tha n lo ng,  i m pre ci se  l i nks .

Wh at  t o  d o :
• U se  p la i n  la ngua ge  ( a v o i d  v e rbo se ,  

co nv o lute d la ngua ge  a nd j a rgo n)  This  wr i t ing  
is  designed to  ensure  the  rea der  unde rsta nds  
a s  quick ly ,  ea s i ly ,  a nd co m plete ly  a s  po ssib le .

No t e:
• Pla in  la ngua ge he lps  ev eryo ne.



Image Descriptions/Alt Text
W h a t  s h o u l d  y o u  i n c l u d e  i n  a n  i m a g e  d e s c r i p t i o n ?

• Anythi ng  yo u w o uld  ne e d to  ga the r  f ro m  the  
im a ge to  co m plete  a  ta sk/pa int  the  p icture .

Yo u sho uld :
• De scr i be  the  i m a ge  us i ng  ge ne ra l  te rm s.  B e  

co ncise ,  but  yo u ca n be  de scr ipt iv e  in  ce rta in  
s i tua t i o ns  to  pa i nt  a  c le a r  p i cture  ( th i nk  
f re que nt  ca m pus  sce nic  sho ts  tha t  ne e d to  be  
d i f fe re nt i a te d) .

• DO de scr i be :  P la ce m e nt  o f  o bj e cts ,  i m a ge  sty le ,  
co lo rs ,  na m e s o f  pe o ple ,  c lo the s  ( i f  the y  a re  a n  
im po rta nt  de ta i l ) ,  a ni m a ls ,  te xt  p la ce m e nt ,  
e m o ti o ns ,  surro undi ngs .

• DO N’T de scr i be :  Obv i o us  de ta i ls  such  a s  
de scr i b i ng  fa ci a l  fe a ture s ,  de ta i ls  tha t  a re  no t  
the  fo cus ,  o v e r ly  po e t ic  o r  de ta i led  de scr i pt io ns ,  
e m o j i s ,  m ult i p le  punctua t i o n m a rks .



Image Descriptions/Alt Text

U si ng a  m o re  dyna m i c  pho to  
a nd ha v e  the  ev ent  deta i ls  in  
the  ca pt io n a nd a l t  te xt ,  
which  is  m o re  a ppea l ing  to  
e v e ryo ne  i n  the  a udi e nce  a nd 
a  best  pra ct ice  a nywa y .

• Info rm a tio n a bo ut  a ct iv i t ies ,  
pro gra m s a nd se rv i ce s .

• Ev e nt  i nfo rm a ti o n:
- Wha t  i t  i s
- Whe re  i t  i s  ( a ddre ss)
- Whe n i t  i s  ( da te /t i m e )
- Other  e sse nt ia l  i nfo  ( co st ,     

re gistra t io n o r  co nta ct  info )

W h a t  s h o u l d  y o u  i n c l u d e  i n  a n  
i m a g e  d e s c r i p t i o n ?

Co nsi d e r :

DO

DON’T



Instagram: Event Promotion

C a n  s o m e o n e  w i t h  a  
d i s a b i l i t y  a c c e s s  t h e  
e v e n t  w i t h o u t  a n  i m a g e  
d e s c r i p t i o n ?

[ I mage Descr i pt i on:  An event  
f l y er .  Schi f f er t Heal th  Center ,  
Wal k- I n  Fl u  Cl i ni c .  October  3 ,  1 0  
a-m to  7  p-m,  McComas Gy m.  
Br i ng 30 dol l ar s  cash  or  car d and 
A-E-T-N-A or  ANTHEM I -D car d]

A sk yo ur se lf :

M o s t  e v e n t s  a r e  b e t t e r  
d i s p l a y e d  o n  s t o r i e s  o r  i n  t h e  
c a p t i o n s  v i a  a  d y n a m i c  p h o t o .

No t e:

Al t  t ext  exampl e:

DODON’T



Inclusive Language

• Don’t  make assumptions about 
someone’s  gender,  race or  identity.  
Use general  and gender neutral  
terms (student(s) ,  c lub,  team).  

• Ask for  pronouns if  possible.



Person First Language
I n  l i f e  a n d  i n  y o u r  
i m a g e  d e s c r i p t i o n s

Put the person 
before the 
disability.

Do not make it  
the defining 
characteristic.

C o u r t e s y  o f :  T h e  C D C



Accessibility Features: 
By Platform
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Platform 
Breakdown
I m a g e  D e s c r i p t i o n /
A l t  T e x t  F e a t u r e s

Pi nt e r e st :  no  o f f i c i a l  f e a ture s ,  m ust  a dd i n  ca pt i o n

F ace b o o k:  ha s  ‘a uto  a l t-te xt ’  but  isn ’t  perf ect

Inst ag r am:  hi dde n a l t  te xt  no w  suppo rte d (NE W! )

St o r i e s  (Snap ,  IG ,  F B ) :  no t  co m pa ti b le  w i th  
a ss ist iv e  techno lo gy

Twi t t e r :  wa s o ne  o f  the  f i rst  fe w p la tfo rm s to  o ffe r  
a nything  witho ut  a  ‘ha ck . ’  

Li nke d In :  hi dde n a l t  te xt  no w  suppo rte d (NE W! )



Third party management tools
D o  t h e y  s u p p o r t  a c c e s s i b i l i t y ?

• B u f f e r :  y e s

• H o o t s u i t e :  y e s

• T w e e t D e c k :  y e s

• F a l c o n :  n o

• A l l  o t h e r s :  n o  ( b u t  s o m e  

h a v e  r o a d m a p s  o r  u p d a t e s  

i n  t h e  w o r k s )



LinkedIn
A c c e s s i b i l i t y  s e t t i n g s

• N o w  s u p p o r t s  h i d d e n  a l t  t e x t

• 1 2 0  c h a r a c t e r  m a x i m u m

• M o b i l e  l i m i t a t i o n s :  

C a n ’ t  a d d  o r  e d i t  v i a  m o b i l e



Twitter
A c c e s s i b i l i t y  s e t t i n g s

• G o  t o  “ S e t t i n g s  a n d  P r i v a c y . ”

• W o r k s  o n  d e s k t o p  o r  m o b i l e .

• C l i c k  o n  “ A c c e s s i b i l i t y . ”

• C h e c k  t h e  b o x  t h a t  s a y s  “ c o m p o s e  i m a g e  d e s c r i p t i o n s . ”

• N E W :  R e d u c e  m o t i o n  s e t t i n g

P e r s o n a l  a c c o u n t / p h o n e  v i e w



Twitter
T h e  o v e r v i e w

• C o n s i d e r e d  o n e  o f  t h e  m o s t  
a c c e s s i b l e  s o c i a l  m e d i a  
p l a t f o r m .

• H a s  o f f i c i a l  h i d d e n  i m a g e  
d e s c r i p t i o n  f i e l d  ( n o t  
v i s i b l e  t o  s i g h t e d  u s e r s ) .

• 4 2 0  c h a r a c t e r s  p e r  p h o t o .

• C a n  t u r n  o n  i n  t h e  s e t t i n g s .

• C h e c k  y o u r  w o r k  v i a  
V o i c e O v e r o r  t h r o u g h  
‘ i n s p e c t ’  o n  d e s k t o p .

“ A  n i g h t t i m e  v i e w  o f  L a n e  S t a d i u m  f r o m  t h e  S o u t h  E n d z o n e ,  
s h o w i n g  t h e  V - T  f o o t b a l l  t e a m  e n t e r i n g  t h e  f i e l d  f r o m  t h e  b a c k  
l e f t ,  t h e  s t a n d s  p a c k e d  a n d  s t r i p e d  i n  m a r o o n  a n d  o r a n g e  b y  H o k i e  
f a n s ,  c e l l  p h o n e s  l i t  i n  t h e  a i r ,  a n d  r e d  a n d  o r a n g e  f i r e w o r k s  
i l l u m i n a t i n g  t h e  s k y  f r o m  b o t h  t h e  l e f t  a n d  r i g h t  o f  t h e  s t a d i u m . ”



Twitter
• C O N T E X T  I S  K E Y :  J o k e s  c a n  b e  r i s k y  w i t h o u t  a l t  t e x t .

L i m i t a t i o n s :  

• C a n ’ t  r e t r o a c t i v e l y  e d i t  a l t  t e x t .  

• C a n ’ t  a d d  a l t  t e x t  o n  b e h a l f  o f  a n o t h e r  u s e r ’ s  p o s t  y o u  w a n t  t o  s h a r e .



Instagram

I n c l u d e s :
• G e n e r a l  d e s c r i p t i o n  o f  p h o t o .
• N E W :  N o w  h a s  b u i l t - i n  a c c e s s i b i l i t y  

f e a t u r e s .  C a n  a d d  a l t  t e x t  t o  a l b u m s ! !
• C a n  o n l y  a d d  l i n k s  i n  b i o .
• A l t  t e x t  c h a r a c t e r  m a x :  1 0 0
W h a t  t o  d o :
• W r i t e  c a p t i o n  a n d  t h e n  u s e  t h e  a l t  

t e x t  t o  f i l l  i n  a n y  b l a n k s  t h a t  s o m e o n e  
m a y  n e e d  t o  f u l l y  e x p e r i e n c e  i t .

• N o t e  t h a t  I G  h a s h t a g s  w i l l  t r y  t o  f o r c e  
e v e r y t h i n g  b a c k  t o  a l l  l o w e r c a s e ,  b u t  
c o r r e c t  t h i s .

I n s t a g r a m  i s  a  v i s u a l  
p l a t f o r m  s o  a l t  t e x t  i s  v i t a l  

NEW

Before:  (nested sty le)



Instagram Stories
• C u r r e n t l y  n o  b u i l t  i n  a c c e s s i b i l i t y  f e a t u r e s  f o r  t r a n s c r i b i n g  v i d e o s .  L
• Y o u  s h o u l d  s t i l l :  u s e  l a r g e  t e x t  a n d  r e a d a b l e  c o l o r s ,  p l a n  y o u r  s t o r i e s  a h e a d  o f  

t i m e ,  s o  t h e y  m a k e  s e n s e ,  a n d  u s e  g o o d  l i g h t i n g  f o r  p h o t o s  a n d  v i d e o s .



Stories: Apps to try
• C l i p o m a t i c ( $ 5 ) :  a l l o w s  f o r  l i v e - c a p t i o n i n g  i n  o v e r  3 0  l a n g u a g e s  a n d  a l l o w s  u s e r s  t o  

m a k e  m a n u a l  c o r r e c t i o n s  t o  t h e  a u t o - t r a n s c r i b e d  c a p t i o n s .  D o w n l o a d  i t  
h e r e : h t t p s : / / a p p s . a p p l e . c o m / u s / a p p / c l i p o m a t i c - t e x t - o n - v i d e o s / i d 1 2 6 3 0 3 2 3 1 5

• C l i p s  ( F R E E ) :  a n  a p p  f r o m  A p p l e  t h a t  a l l o w s  u s e r s  t o  r e c o r d  t h e m s e l v e s  a n d  t h e n  e d i t  
c a p t i o n s  m a n u a l l y .  D o w n l o a d  i t  h e r e :  a p p s . a p p l e . c o m / g b / a p p / c l i p s / i d 1 2 1 2 6 9 9 9 3 9

https://apps.apple.com/us/app/clipomatic-text-on-videos/id1263032315
https://apps.apple.com/gb/app/clips/id1212699939


Quick Alt Text Check
H o w  t o  b u l k - c h e c k  a l t  t e x t  q u i c k l y :



Facebook

• Many of  their  accessibi l i ty  features  are  not  

ful ly  ro l led out/avai lable  to  a l l  pages.

• Facebook is  dedicated to  improving 

accessibi l i ty  on their  channel  though.  

• Check this  page for  updates.

w w w . f a c e b o o k . c o m / a c c e s s i b i l i t y



Image Descriptions: Facebook

• U s e s  o b j e c t  r e c o g n i t i o n / A I  
t e c h n o l o g y  t o  p r o v i d e  a u t o m a t e d  
a l t  t e x t .

• C a n / n e e d  t o  e d i t  t h e  d e s c r i p t i o n .

• C a n ’ t  a d d  a l t  t e x t  a t  a l l  v i a  m o b i l e

• O n l y  s o c i a l  p l a t f o r m  o t h e r  t h a n  
Y o u T u b e  t h a t  c r e a t e s  e d i t a b l e  
a u t o - c a p t i o n s

• M i g h t  n e e d  t o  a d d  t h e  d e s c r i p t i o n  
i n  c a p t i o n  l i k e  w i t h  I n s t a g r a m .

• C a n  a d d  a  c l i c k a b l e  l i n k  t o  a n  
a c c e s s i b l e  w e b s i t e  i n  t h e  c a p t i o n ,  
u n l i k e  o n  I n s t a g r a m .

• L e s s  t h a n  1 0 0  c h a r a c t e r s .



Social Media Accessibility: 
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74% OF ALL INTERNET 
TRAFFIC IS  VIDEO

82% OF ALL INTERNET 
TRAFFIC WILL COME 

FROM VIDEO

Video

2017 2020

S o c i a l M e d i a T o d a y . C o m &  
C i s c o  f o r e c a s t  &  t r e n d s  r e p o r t

F o r  v i d e o  w i t h  a n y t h i n g  s p o k e n ,  i t  s h o u l d  a l w a y s  b e  c a p t i o n e d .

I t ’ s  a  m o b i l e - f i r s t ,  s o u n d - o f f  w o r l d ,  b u t  s a d l y ,  t h i s  m a k e s  m o s t  v i d e o s  i n c o m p r e h e n s i b l e .



Platform 
Breakdown
O p e n  v s .  C l o s e d  C a p t i o n i n g

C l o s e d  c a p t i o n i n g ( C C ) ,  
s u b t i t l i n g ,  a n d  o p e n  
c a p t i o n i n g a r e  a l l  p r o c e s s e s  
o f  d i s p l a y i n g  t e x t o n  a  
t e l e v i s i o n , v i d e o  s c r e e n ,  o r  
o t h e r  v i s u a l  d i s p l a y  t o  
p r o v i d e  a d d i t i o n a l  o r  
i n t e r p r e t i v e  i n f o r m a t i o n .  Li nke d In :  clo se d o r  o pe n ca pt io ning  ( NE W a s  o f  Ma rch  2 019! )

Yo uTub e:  clo se d o r  o pe n ca pt io ning

F ace b o o k:  clo se d o r  o pe n ca pt io ning

Inst ag r am:  o pe n ca pt io ning  o nly

St o r i e s  (Snap ,  IG ,  F B ) :  o pe n ca pt io ning  o nly

Twi t t e r :  clo se d o r  o pe n ca pt io ning  ( NE W a s  o f  Ma rch  2 019! )



LinkedIn
A c c e s s i b i l i t y  s e t t i n g s

• N E W :  C a n  u p l o a d  S R T  f i l e  n o w

• C a n ’ t  e d i t  o r  a u t o - p o p u l a t e  c a p t i o n s

• C a n ’ t  u p l o a d  f r o m  m o b i l e



01
A  L I T T L E  
B L U R B  O F  I N F O  
C A N S I T  I N  T H I S  
S P A C E .

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

Best Practices: Captioning

A lways:  Edi t  the  a uto-ca pt io ns .  

K e e p  i n  mi nd :

• Ca pi ta l i za t i o n
• Punctua t io n
• Fo rm a tt i ng  

( no  run-o ns  a nd no  m o re  tha n two  l ine s)  
• Co lo r  co ntra st  w he n w r i t i ng  a nd e di t i ng  ca pt i o ns
• Tim ing

• Wa tchi ng Y o uTube  v i de o s  o n  th i s  to pi c  f ro m  
Y o uTube rs  who  a re  De a f/Ha rd  o f  He a r ing.  
Lea rning  a bo ut  th is  to pic  f ro m  peo ple  who  l iv e  
with  these  disa bi l i t ies  is  extrem ely  he lpful .

Tr y :

N o t  o n l y  d o  c a p t i o n s  a s s i s t  p e o p l e  w i t h  h e a r i n g  i m p a i r m e n t s ,  t h e y  a l s o  h e l p  l a n g u a g e  
l e a r n e r s ,  a n d  e n h a n c e  v i e w i n g  i n  l o w  o r  n o - s o u n d  e n v i r o n m e n t s .



W e ’ r e  d o i n g  t h e  b e s t  w e  
c a n  w i t h  w h a t  w e  h a v e .

• Also  ca l le d  “burne d- in”  ca pt io ns
• U nse le cta ble - ca n’t  be  turne d o n/o ff
• B e  a wa re  o f  co lo r  co ntra st/p la ce m e nt  

o f  te xt  &  lo go s
• Lim ita t io ns :  benef its  peo ple  who  

a re  dea f  but  no t  tho se  who  a re  b l ind

Open Captioning



Open Captioning



Closed Captioning
• Ha v e  a  sha ded bo x  behind them  to  crea te  

co ntra st  with  wha te v e r  is  o n  the  scre e n)
• Are  cre a te d w i th  a n  S R T f i le  (S ubR i p Text)
• S e e n o n TV
• Ha s to  be  turne d o n/o ff
• B e  a wa re  o f  co lo r  co ntra st/p la ce m e nt  o f  te xt  

a nd lo go s
• Ca n be  a dde d to  v i de o s  o n  Y o uTube  a nd 

Fa ce bo o k

• B e ne f i t :  G o o gle  i nde xe s  fo r  ra nki ng  
a nd sea rch  engine  o pt im iza t io n



Closed Captioning

Don’t think you need to 
edit the auto-generated 
captions?

THINK AGAIN.

Go Hokies!



Captioning
W h e n  t o  c o r r e c t  
g r a m m a r  a n d  d i a l o g u e

U s e  y o u r  j u d g e m e n t .

I f  t h e  l a n g u a g e  w o u l d  
i m p e d e  t h e  
i n t e r p r e t a t i o n ,  t h e n  
i t ’ s  o k  t o  e d i t  i t .

I f  p o s s i b l e ,  c o n s u l t  
t h e  s p e a k e r .



Open Captioning
A u d i o  d e s c r i p t i o n s



Twitter
T h e  o v e r v i e w :  L i m i t a t i o n s

• No  a uto -ge ne ra te d ca pt i o ns .  
Ca n’t  uplo a d S R T f i le  w i th  
v i de o  o n i n i t i a l  up lo a d,  but  
ca n a dd in  ba ck-e nd thro ugh 
the  Twitter  Medi a  Studio .

• Ca n’t  re tro a ct i v e ly  a dd/e di t  
a l t  text .

• Mo bi le  l im ita t io ns :  Ca n’t  
a ccess  Twitter  m edia  studio  
o n  the  m o bi le  a pp to  a dd a n  
S R T f i le .

• Twitter  Media  Studio  is  st i l l  
inv i ta t io n  o nly .  V is i t  
studi o .tw i tte r .co m to  see  i f  
yo u ha v e  a cce ss .  



Captioning: YouTube & Facebook

Y o u T u b e  “ h o w - t o ”  e x p o r t  S R T  f i l e  v i e w

• U p l o a d  S R T  ( . s r t )  f i l e .
• A u t o - s y n c  a  t r a n s c r i p t .
• C r e a t e  u s i n g  e d i t o r  t o o l .  ( A u t o - g e n e r a t e d  c a p t i o n s  a r e  c l o s e  b u t  A L W A Y S  n e e d  t o  b e  e d i t e d . )

P r o  T i p :
• Y o u  c a n  e x p o r t  a n  S R T  f i l e  f r o m  Y o u T u b e  

o n c e  y o u  h a v e  t h e  c a p t i o n s  e d i t e d  a n d  
s y n c e d  t h e  w a y  t h e  n e e d  t o  b e  a n d  t h e n  
u p l o a d  t h a t  w i t h  t h e  v i d e o  o n  F a c e b o o k .  



Live Captioning
• P r o v i d e  a s  m a n y  m a t e r i a l s  u p - f r o n t  a s  p o s s i b l e  

( s c r i p t s ,  p r e s e n t e r  t i t l e s ,  e t c . )  
• W e  u s e  A C S :  C o s t s  $ 1 0 5 / h o u r .
• S m a l l  m i s t a k e s  a r e  s t i l l  m a d e .  E d i t  S R T  f i l e  

a f t e r w a r d  t o  c o r r e c t  m i s t a k e s .  
• L i m i t a t i o n s :  F a c e b o o k  l i v e  c a p t i o n i n g  - - m u s t  

u p l o a d  a f t e r w a r d .  T h i s  i s  a  p r o b l e m  c o n s i d e r i n g  
t h a t  n o  o n e  s h o u l d  h a v e  t o  m i s s  o u t  o n  a n  e v e n t  
o r  w a i t  t o  e n j o y  i t .  

F u n  F a c t :  G o o g l e ’ s  a u t o m a t i c  c a p t i o n i n g  
t e c h n o l o g y  i s  n o w  a v a i l a b l e  o n  t h e  P i x e l  4  
p h o n e .  
C o m i n g  t o  m o r e  A n d r o i d  d e v i c e s  s o o n  

T h e  t e c h n o l o g y  w i l l  c a p t u r e  a n d  
a u t o m a t i c a l l y  c a p t i o n  v i d e o s  a n d  s p o k e n  
a u d i o  o n  y o u r  d e v i c e ,  e x c e p t  f o r  p h o n e  a n d  
v i d e o  c a l l s .  

A l l  i n  r e a l - t i m e  o n  y o u r  d e v i c e  — n o t  i n  t h e  
c l o u d ,  s o  i t  w o r k s  e v e n  i f  y o u r  d e v i c e  l a c k s  
a  s i g n a l  o r  a c c e s s  t o  W i - F i .  
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Graphic Design

• C o l o r
• C o n t r a s t  

( U s e  a  c o n t r a s t  a n a l y z e r t o  
e n s u r e  e n o u g h  d i f f e r e n t i a t i o n  b e t w e e n  
t e x t  a n d  b a c k g r o u n d  c o l o r s ,  s o  o t h e r s  c a n  
e a s i l y  d i s t i n g u i s h  f o r e g r o u n d  f r o m  
b a c k g r o u n d )

“ T o  b e  t r u l y  a c c e s s i b l e ,  c o n t e n t  m u s t  a l l o w  
i n d i v i d u a l  p r e f e r e n c e s  i n  c o l o r ,  s i z e  a n d  t y p e f a c e  
t o  o v e r r i d e  t h e  a u t h o r ’ s  s u g g e s t e d  d e s i g n ”

Co nsi d e r  Re ad ab i l i t y  and  Pe r ce i vab i l i t y .

Do ub le ch e ck :  

we b ai m. o r g / r e so ur ce s/ co nt r ast checke r



Consider color 
blindness and 
color vision 
deficiency

AVOID BAD COLOR 
COMBOS
G r e e n  &  R e d ,  G r e e n  &  B r o w n ,  B l u e  
&  P u r p l e ,  G r e e n  &  B l u e ,  L i g h t ,  
G r e e n  &  Y e l l o w ,  B l u e  &  G r e y ,  
G r e e n  &  G r e y ,  G r e e n  &  B l a c k

DON’T DO



Brand Resources

Visit the VT Brand Center

vt.edu/brand



Consider 
readability

AVOID TEXT ON 
IMAGES:
Har d t o  r ead  t ext  o v er  
co mpl icat ed  backgr o u n ds  
an d in  gen er a l

DON’T DO



• U se  bo th  co lo rs  a nd sym bo ls
• Keep i t  m inim a l ;  s im ple  is  best
• U se  pa tte rns  a nd te xture s  to  

sho w  co ntra st
• U se  a  ra nge  o f  c le a r ly  

co ntra st ing  co lo rs  a nd hue s
• Hi gh co ntra st  – a im  fo r  br ight  

co lo rs/co ntra st
• Instea d o f  us ing  m ult ip le  

co lo rs ,  t ry  m ult ip le  sha de s  o f  
the  sa m e co lo r  – m o no chro m e

• Thicker  l ines

Graphic Design: 
Best Practices

DO:

Che ck  cre a t i v e  w i th  a  f re e  o nl i ne  
Co lo r  B l i ndne ss  S i m ula to r



Graphic Design

• T y p o g r a p h i c  l e g i b i l i t y  
( f o n t ,  s h a p e ,  w e i g h t ,  s t y l e ,  a n d  s c a l e )

• T y p o g r a p h y  r e a d a b i l i t y  
( d i m e n s i o n  a n d  s p a c e s :  l e a d i n g ,  k e r n i n g ,  
a n d  t r a c k i n g )

• T e x t  a l i g n m e n t :  ( L e f t - a l i g n e d  i s  b e s t )

“ T o  b e  t r u l y  a c c e s s i b l e ,  c o n t e n t  m u s t  a l l o w  
i n d i v i d u a l  p r e f e r e n c e s  i n  c o l o r ,  s i z e  a n d  t y p e f a c e  
t o  o v e r r i d e  t h e  a u t h o r ’ s  s u g g e s t e d  d e s i g n ”

Co nsi d e r  Re ad ab i l i t y  and  Pe r ce i vab i l i t y .

Do ub le ch e ck :  



Graphic Design

C r e d i t :  M i c h e l l e  T y l i c k i

https://www.facebook.com/michelle.tylicki.1?__tn__=%2CdCH-R-R&eid=ARBWC6ClpODE5PNwTEBKyhObib2f7HWbyuFpu__rbQoaCucEMEPw3LQsBi8xnjfOsL4GugnUhd00s3eM&hc_ref=ARQahSOPAk3ZPU97Ow0iNus-ec0H5HYPOebnlYnmHr6eVT7lpd-YNuGOooLkqWspIfs&fref=nf&hc_location=group


Graphic Design

C r e d i t :  M i c h e l l e  T y l i c k i

https://www.facebook.com/michelle.tylicki.1?__tn__=%2CdCH-R-R&eid=ARBWC6ClpODE5PNwTEBKyhObib2f7HWbyuFpu__rbQoaCucEMEPw3LQsBi8xnjfOsL4GugnUhd00s3eM&hc_ref=ARQahSOPAk3ZPU97Ow0iNus-ec0H5HYPOebnlYnmHr6eVT7lpd-YNuGOooLkqWspIfs&fref=nf&hc_location=group


02  |  SECTION TITLE

Case studies

2017

2019



02  |  SECTION TITLE

Takeaways

1 . When you’re creating content,  your  copy 
needs context  and your  videos need 
captions.  This  benefits  everyone.

2.You must provide equal  access to your  
programs,  activit ies and services.

3.Keep in mind,  what’s  accessible for  one 
person,  may not be for  someone else,  
but it ’s  important that  we al l  move 
toward total  inclusion.

4.Accessible content makes for  better  
content in  general .  You wi l l  f ind that 
you’re paying more attention to detai l  
and posting intentional ly .

THE 
FUTURE IS 
ACCESSIBLE
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